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ACCAN: Availability, Accessibility and Affordability of communication services for all consumers
ACCAN (Australian Communications Consumer Action Network) is Australia's new communications consumer watchdog. 
ACCAN is the national peak body that represents all consumers on communications issues including telecommunications, broadband and emerging new services. ACCAN represents consumers to industry and government to work towards availability, accessibility and affordability of communications services for all Australians.
ACCAN was created in July 2009 from the need for a co-ordinated consumer perspective in advocacy and representation in communications and information technology with the capacity to present high level policy submissions to government. 

Our purpose is to improve consumer advocacy, undertake research and analysis from a consumer viewpoint and to make the market work for communications consumers. ACCAN gives consumers a strong unified voice to improve dialogue and engagement with government and to be the interface between consumer groups and industry. 
ACCAN had its beginnings in April 2008 when the Minister for Broadband, Communications and the Digital Economy Senator Stephen Conroy announced a forum to identify ways to make consumer representation in telecommunications more powerful and more effective. 
The formation of a new model for consumer representation in telecommunications, a single peak body representing the diversity of views among consumers of telecommunications was informed by a Consumer Representation Working Group which included the Telecommunications and Disability Consumer Representation (TEDICORE), Small Enterprise Telecommunications Centre Limited (SETEL), Internet Society of Australia (ISOC-au), Australian Federation of Disability Organisations (AFDO), Women With Disabilities Australia, Australian Telecommunications Users  Group (ATUG), Communications Law Centre and the Consumers Telecommunications Network.
On 30 June 2009 ACCAN became fully operational with the launch its new website and move into a new premises in heart of Sydney CBD. It marked the beginning of a new era in consumer advocacy in communications. In just over 12 months a committed group of consumers, industry and government representatives had changed and improved communications consumer representation and research in Australia to a point where the organisation is  recognised as a beacon of best practice for the rest of the world
ACCAN has a broad and diverse membership made up of 130 member organisations plus individuals. The operation of ACCAN is made possible by funding provided by the Australian government, but it is a separate and independent organisation. 







